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2. Considering the potential of electronic commerce as a social and economic 

development tool, the Parties recognise the importance of:  

(a) clarity, transparency, and predictability in their domestic regulatory 

frameworks in facilitating, to the maximum extent possible, the 

development of electronic commerce; 

(b) encouraging self-regulation by the private sector to promote trust and 

confidence in electronic commerce, having regard to the interests of users, 

through initiatives such as industry guidelines, model contracts, and codes 

of conduct; 

(c) facilitating electronic commerce through interoperability, innovation, and 

competition; 

(d) ensuring that global and domestic electronic commerce policy takes into 

account the interest of all stakeholders, including business, consumers, 

non-government organisations, and relevant public institutions; and 

(e) facilitating the use of electronic commerce of small
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(b) 
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Article 13.6: Consumer Protection  

1. The Parties recognise the importance of maintaining and adopting transparent and 

effective measures to protect consumers from fraudulent and deceptive commercial 

practices when they engage in electronic commerce.  

2. To this end, the Parties should exchange information on their experiences in 

protecting consumers engaged in electronic commerce. 

 

Article 13.7: Cooperation  

Recognising the global nature of electronic commerce, the Parties affirm the 

importance of: 

(a) working together to facilitate the use of electronic commerce by 

small- and medium-sized enterprises;  

(b) sharing information and experiences on laws, regulations, and programs 
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(e) actively participating in regional and multilateral fora to promote the 

development of electronic commerce.  

 

Article 13.8: Relation to Other Chapters 

In the event of an inconsistency between this Chapter and another Chapter, the 

other Chapter prevails to the extent of the inconsistency.  

 

Article 13.9: Definitions  

For the purposes of this Chapter:  

delivered electronically means delivered through telecommunications, alone or in 

conjunction with other information and communication technologies;  

digital product means computer programs, text, video, images, sound recordings, or 

other products that are digitally encoded and produced for commercial sale or distribution; 

personal information means any information related to an identified or identifiable 

natural person; 

telecommunications means the transmission and reception of signals by any 

electromagnetic means; 

trade administration document means forms that a Party issues or controls that must be 

completed by or for an importer or exporter in connection with the importation or 

exportation of goods; and 

trade conducted by electronic means means trade conducted through 

telecommunications, alone or in conjunction with other information and communication 

technologies. 


